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Introduction
My presentations are process driven and research based. By achieving a solid understanding of the audience, context of the
presentation and its content, [ am able to craft the presentation in a way that is appealing, desirable and memorable.

My approach is my way forward in creating a persuasive presentation and delivering a product that is always well received.

PRESENTATION - Approach
Context of presentation
. Presenter / Audience / Profile / Expectations
Objectives of presentation
. Presentation Organization / Short Term Objectives / Long Term Goals
Scope of presentation
. Time / Content Boundaries / Content Focus
Desired Outcome
. Objective / Measurement Metric
Content Development
. Existing Content / Organizing Content / Synthesizing Content / Key Points
Image Development
. Existing Content / Creating Engagement
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Main Points

. Essentials / Presentation Thread / Metaphor
Closing

. Review / Call to Action
Collateral

. Presenters Narrative / Presentation Exports / Leave Behinds
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PRESENTATION - Keys to Success

1. RESEARCH YOUR AUDIENCE

The audience’s needs, interests, motivations and aspirations should be considered first.

2. GENERATE INSIGHT

The objectives of the presentation must be in alignment with the needs of the audience.

3. DISTILLYOUR CONTENT

Make every effort to distill complex data without diluting it.

4. PROVIDE STRUCTURE

A presentation needs to include a map of where we going, interesting points along the way and our destination.
9. SUBSTANCE NOT SIZZLE

Professionals are looking for information and insight. Provide astute solutions to tough problems.
6. KEEP IT ELEGANTLY SIMPLE

It’s takes time and effort to simplify, but it is worth every minute.

1. MAKE IT MEMORABLE

A unifying, memorable theme inspires further reflection and with it - comprehension.
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Clients:
| have had the pleasure of working with many clients on creating and producing Presentations: AEP. CRANEL, HARMAN

INTERNATIONAL, [BM, MARK LEVINSON, MILLS JAMES PRODUCTIONS, OWENS CORNING, PHARMION, REVEL, ROSS LABS.
| am not able to show all of the work [ have done for my clients due to non-disclosure agreements.
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